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Overview



Harmonizing 
Perspectives on 

Mental Well-Being 
– The GuideWell
and Florida Blue  

Process

WHO – There 
is no health 

without 
mental health. 
Mental health 
is mental well-

being…

Positive Psychology and 
Positive Psychiatry –

Positive emotion, 
optimism,  meaning and 

purpose…

Well-Being 
and Happiness 

Research –
Satisfaction 

with Life, 
relationships...

Resilience 



Defining and Describing Mental Well-being – Creating a 
Platform for Bold Collaborations

For Adults – Mental Well-being is 
an overall positive and hopeful 

emotional state fueled by a 
sense of purpose and satisfaction 
with life, work and relationships, 
and supported by the capacity to 

adapt to life stressors. ©

For Youth – Mental Well-being is 
an overall positive emotional 

state fueled by a sense of hope 
about the future, satisfaction 
with life and relationships and 
supported by the capacity to 

adapt to life stressors. ©



EQUITABLY MEASURING WELL-BEING: FLOURISHING MEASURE

Happiness and 
Satisfaction

Mental and 
Physical Health

Meaning and 
Purpose

Patience and 
Resilience

Satisfaction with 
Relationships

Economic and 
Personal Security

Harvard Flourishing Measure is the first tool to embrace a holistic and equitable approach 
to well-being
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• Argentina
• Australia
• Brazil
• Egypt
• Germany
• India
• Indonesia
• Israel
• Japan
• Kenya
• Mexico

• Nigeria
• Philippines
• Poland
• Russia
• Turkey
• South Africa
• Spain
• Tanzania
• Ukraine
• United Kingdom
• United States

COUNTRIES PARTICIPATING IN THE GLOBAL FLOURISHING STUDY
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PRESENTATION TITLE
Presentation Subtitle

Month and Year

Department Name

Measuring in the Community: Foundation Mental Well-being Grantees

Measuring as Health Plan: Holistic Member Survey and comparison to Healthy Days in 
Adults and Seniors

Measuring as an Employer: LiveWell Program

GUIDEWELL OPPORTUNITIES FOR MEASURING WELL-BEING 
IN DIVERSE POPULATIONS
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GuideWell  |  Customer Experience  |  10
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Secure Flourish Total – Age Group
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Overall Secure Flourish Total and Secure Flourish Mean scores are 
higher as age group advances

*Low sample size.
Source: Well-Being Surveys completed between 9/9/2022 and 12/30/2022 (n=18,870).

Secure Flourish Mean – Age Group

Age Group Calculation Sample Size Response Rate Mean (SD) Mean 90% CI Total
Gen Z (18-25) Secure Flourish 61 5.94% 7.69 (2.04) (7.67, 7.72) 92.31
Millennial (26-41) Secure Flourish 492 7.60% 7.33 (2.32) (7.30, 7.36) 87.93
Gen X (42-57) Secure Flourish 2,683 11.86% 7.77 (1.92) (7.74, 7.79) 93.19
Boomer (58-76) Secure Flourish 11,795 21.34% 8.31 (1.44) (8.29, 8.33) 99.71
Silent Gen (>=77) Secure Flourish 3,823 30.20% 8.58 (1.16) (8.56, 8.59) 102.92
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Economics of Mental Well-being
US and International Evidence









Bottom Line : Investing in Mental 
Well-being and Flourishing 
reduces costs and increases 
human capital. 



Thank You!
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